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Mr. Mutenza, the publisher of the Promota magazine was privileged to interview one of the great visionaries amongst Ugan-
dan Asians, Khalid Sheikh, Chairman of Clifton Packaging -one of the most modern packaging industry in the UK. The
honor was heightened even further through the direct involvement of the President of Uganda, His Excellency Yoweri
Kaguta Museveni, who was delighted to be the first to read through the draft interview and make his personal comments.

Khalid Sheikh,
Chairman of
Clifton
Packaging PLC

Promota: I know you come from Uganda.
What made you to think again of your mother
country?

Khalid: Africa is in my blood, Uganda is in my
blood, my late mother is buried in Uganda, so it makes
it my motherland. Following expulsion from Uganda
by the ex President Idi Amin, we arrived as refugees
in the UK in September 1972 with not a penny to our
name. Having strived relentlessly, and with hard work,
doing menial jobs, determination, tenacity, and the
passion to succeed against all odds, we built a state of
the art food processing and packaging factory starting
with only an investment of £500. Today, Clifton
Packaging is ranked amongst the best in the West.

Promota: What is that drive that makes you
so convinced to help Africa?

Khalid: It has always been my dream to transform
Africa into a global player in trade and industrialization
terms. Africa has for so long been used as a pawn
by so many western countries and it is time to make
Africans understand and think that they can make
a difference to their Continent with a new way of
thinking. I am ready to re-inforce those in Africa that
think in a similar way.

In answer to your question I will let this great man
answer it for you.
This quote was made by President J.F. Kennedy.
‘The great French Marshall Lyautey once






Like all empires, China’s economic domain in
Africa is stirring deep resentment. The wonder
is that it has happened so quickly, and where
the scramble will end.

Promota: Uganda recently discovered
oil. Do you share the same vision that
soon Uganda will be enjoying the fruit
of this precious natural resources?

Khalid: Discovery of oil in Uganda has been
a good change of leading to the development
of the country. Oil being a rich natural resource
should be able to increase the returns to the
country in terms of Gross Domestic Product.
Whether the proceeds will be evenly distributed
among the people of Uganda will be another
thing. If this happens, Uganda will prosper.

Also, having foreign investors mine the oil is
good enough but what are the chances that in
the end, Uganda will not suffer environmental
problems at a cost of most of the proceeds
being repatriated back to the investors’
country? But such measures are unlikely since
Uganda, struggling to attract foreign investors,
is known instead for giving as many incentives
to investors as possible. It is upto the foreign
investors to act very responsibly and make
sure that Ugandans are also amongst the
beneficiaries.

The President of Uganda, while in London
recently, assured the audience there that
their production sharing agreement was
among the best in the World. He told us
that they are also looking at refining the oil
in Uganda and building a Petro- chemical
industry.”

Promota: Ghana and South Africa are
among the 1st African countries to have
their products stocked in ASDA. Do
you think this is a wakeup call for our
products to have a market in the West?
Khalid: The BABA potential is not limited
to Africa. BABA products will have their place
in the western supermarket shelves, they will
be competitive, and be of top class quality

packaging. This will be paramount to the
economic growth throughout the COMESA
Region. A brand people will come to recognize
and love. COMESA has teamed up with us
with the intention of using BABA as the new
brand identity for marketing Africa in the
global commercial arena.

Promota: You might agree that a
dream takes decades to materialise,.
Mandela, Gandhi, Museveni, Martin
Luther King took more than 10 years to
realise their dreams. How long are you
prepared to wait and see your dream
become a reality?

Khalid: Dreams have no expiry dates.My
dream for BABA has been years in the making,
first in the mind, then in theory but now the
ultimate hunt has begun and the race is picking
momentum as each day passes by. BABA/
COMESA packaging Centres of excellence
will be up and successfully running by the end
of the year. This is only a start as we intend to
roll them out all over Africa.

Promota: Any word of wisdom to
fellow Africans?

Khalid: Buy African Build Africa,.....BABA

is the start Empower the people with
Knowledge Transfer Programmes, redress the
widespread of poverty by eradicating among
others, corruption. Define, re-shape and add
value to Agro food packaging industry in
Africa.

Nelson Mandela had a dream.
Mahatma Gandhi had a dream.
Barak Obama had a dream.
Khalid Sheikh has a dream.

CHANGE HAS COME TO AFRICA...
LIVE THE BABA DREAM...’Love Africa
as you love your mother’.




